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It provides an optimal plan for each project, such as ; A o A
SONY and TOYOTA famous global company to the
client. Created from the concept of the planning of
the key visual, video production, product design,
space design, enhances the brand value to provide
a wide and innovative plan, such as the construction
of interactive media.

SAYOKO YAMAGUCHI

SHIZuUKU

Creative Direction / Art Direction / Graphic Design

Concept Make / Creative Direction / Art Direction /
Industrial Design Direction

Creative Direction / Art Direction / Logo Design
HEAVENSAKE

Creative Direction / Art Direction / Photo Direction
Graphic Design

Branding / Creative Direction / Art Direction /
Photo Direction / Graphic Design
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Product Design
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Marketing alone is not guided, the original strategy
that was conceived the essence of the brand has to
logical making full use of art expression,

aims to communicate in visual tugging emotions of G Soankmay

the viewer, we will raise the level of brand image. Ehibition

Creative Direction / Art Direction / Graphic Design

Creative Direction / Art Direction / Graphic Design

Art Direction / Photo Direction / Graphic Design

Creative Direction / Art Direction / Graphic Design

BORN IN UGANDA
ORGANIC COTTON

Creative Direction / Art Direction / Naming /
Graphic Design

Creative Direction / Art Direction / Graphic Design
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Beautiful photos and graphic design representing
the brand of thought, also, such as spatial design of
such as a store or pop-up, which is important as a
place of brand experience, we will work to the
original brand image up of the various fields
consistent art direction.

DESIGNWORKS

Creative Direction / Art Direction /
Photo Direction / Movie Direction / Graphic Design

Branding / Creative Direction / Art Direction /
Photo Direction / Graphic Design

Art Direction / Photo Direction / Graphic Design

Creative Direction / Art Direction / Logo Design

Creative Direction / Art Direction /
Photo Direction / Graphic Design

Art Direction / Photo Direction / Graphic Design
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DESIGNWORKS

Creative Direction
Art Direction
Photo Direction
Movie Direction
Graphic Design

DESIGNWORKS
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contribute to the brand image up.
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Creative Direction / Art Direction / EEWONM, ¥ B.A V5757 EELE
Photo Direction / Graphic Design
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Creative Direction / Art Direction /
Photo Direction / CM Direction / Graphic Design POLA BA GRANDLUXE
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Art Direction / Photo Direction / Graphic Design
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CELEBRITY GRAPHIC
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Creative Direction
Art Direction
Photo Direction
Movie Direction
Graphic Design
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SUNTORY BEATNIC

Art Direction
Graphic Design
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Based on the knowledge and experience of the rich
print, we worked on small graphics that enhance
the value of the brand.

JUJU

Creative Direction / Art Direction /
Photo Direction / Movie Direction / Graphic Design

Creative Direction / Art Direction / Graphic Design

Creative Direction / Art Direction / Graphic Design

Creative Direction / Art Direction / Graphic Design
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From the concept of the development of video and
photo direction, interface design, web design based
on the communication strategy to the planning of
interaction, we worked on the direction.

THE RITZ-CARLTON
TOKYO x T&G

Creative Direction / Art Direction /
Photo Direction / Web Direction

Creative Direction / Art Direction /
Photo Direction / Movie Direction / Web Direction /
Graphic Design




THE RITZ-CARLTON
TOKYO x T&G

Creative Direction
Art Direction
Photo Direction
Web Direction
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DESIGNWORKS

Creative Direction
Art Direction

Photo Direction
Movie Direction
Graphic Design

DESIGNWORKS




SIZUKA KUDO

Creative Direction
Art Direction
Movie Direction
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Involved from the planning of the themes and
concepts, embodying the potential charm of the
brand in conjunction with an external brain,
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we will continue to reflect the space, such as

production and color design to the space design.

Branding / Creative Direction / Art Direction /
Photo Direction / Interior Design / Graphic Design

Branding / Creative Direction / Art Direction /
Interior Design / Graphic Design

Corporate Branding / Creative Direction /
Art Direction / Graphic Design
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ART DIRECTOR
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